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HELLO, LET's TALK a lot!

Welcome

DIGITTRIBE

Experience design and intelligent marketing for growing brands. We focus on driving results.

Digit Tribe Agency is an online advertising agency located in Bangkok, Thailand. At Digit Tribe Agency we provide
you with excellent marketing services tailored to the wants and needs of your business, because every organization
is different! We want to hear your story and amplify it, so you can get the most out of your business and grow it
accordingly. The main services we offer are Pay Per Click (PPC) advertising, Search Engine MARKETING (SEM), social
media (SNS), influencer and content marketing. We at Digit Tribe believe that creativity should have its flow by
creating ideas, conceptualizing and designing them in a way that suits our customers but also the market best.
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* Account Management
* Consulter

* Solution Provider

* Understanding Need

—
H Client Services
1=1

QA
Production 0

* Technology

* Concept Creative
* Graphic Design

* Copywriting

* Content Editor

RN LD

» Strategic Planning

* Research
* Medias Plan
* Medias Buy

* Planning the KPIs

! 7
Planning

E—L'“J Specialist Unit

* Website designer
* Content Writer

* Social Media

e Search Marketing
* Display Network
* Mobile Marketing



STRATEGY & PLANNING

We translate brand's objective into digital marketing language with a Clean and Touching Concept. We call it is "The
Big Idea". Then, base on "The Big Idea" we going to campaign execution with the key visual, platform and tools.

CUSTOMER INSIGHT DIGITAL MARKETING
RESEARCH & ANALYTIC WHAT’S TREND ? SOLUTION CAMPAIGN EXECUTION
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WE USE MULTIPLE PLATFORMS FOR OUR CLIENTS TO
MAXIMISE THEIR CAMPAIGN PERFORMANCE
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Analytics
Google Ads
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LET’s LEARN MORE ABOUT WHAT WE CAN DO




01 Video Production (TVC, Online, Animation) / Creative /
Graphic Design

Online Media Planning & Buying & optimization
02 Facebook, YouTube, Google (SEO,SEM & GDN), KOLs, TikTok, Line, Blockdit,
? Spotify, Joox

03 Website / Application / AR / Social media maintain
@

04 Creative Event Production (On-line & On-ground)
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Tigerplnst)

Objectives:

Create awareness and understanding of the product
and gain new consumer through online media content
and advertising

What we do:

Facebook Maintenance

Video Clip

Online Advertising ( Facebook Ads & Google Ads)
Banner Ads Creative Design

Web board Seeding in potential customer group
Advertorial on website

KOOL / Influencer Promote Page



Objectives:

Create theme song
Online Advertising (Youtube)

Create online campaign “utlz taw Lawless”
Influencers join a campaign and review a product

What we do:

Create video view more than 300k views on
Youtube

Create more than 10 mil. video view & more than
50k engagement from 3 Macro 60 Micro & Nano
influencer on YT, FB & TKT

Get 605 clips from the participants to join this
campaign



Lee Cooper 2022 l&I

Advertising & PR Online
Client: USUN GlAAY (Us:tNATNY) DNa

Campaign : Online Media

Objectives: Create brand awareness & promote
campaign

What we do :
- Create Campaign
- Influencer review Product & Promote Campaign
- Online Advertising (On Facebook & Tiktok)

- Event On ground / Online

Campaign result:
Reached more than 1,000,000 Reach in 1 Month
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Therma Plast

Online Advertising
Client: Therma Plast

Campaign : Online VDO and influencer product
review

Objectives:
Create product awareness

What we do :
Creative & Production VDO
Online Advertising ( Youtube Ads & Google Ads)

Micro Influencer review

Campaign result:
Create video 1 Mil. views

Reached more than 1,000,000 followers
from 20 influencers to create awareness




BURT'S BEES 2018
PR Online

Client: Burt's Bee

Campaign: “PR Online — Aware of danger of
Petroleum Jelly”

Objectives:
To remind branding and make them aware of the
danger of petroleum jelly

What we do:
Social Media Seeding & KOLs support

Campaign result:
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BURT’S BEES 2019

PR Online
p Tfj" N - : Client: Burt's Bee
V 2 Trklsg - ' Campaign: “PR Online — Educate Petroleum Jelly”
& 3 ' = ST
/ ~ » ; Objectives:

To remind branding and make them aware of the danger
of petroleum jelly

What we do:

:.‘.E e sUIT S LS Online Advertising ( Facebook Ads )
23 , = Social Media Seeding & KOLs support

Campaign result:
Reached more than 2 Mil. People

There is debate about the danger of petroleum
jelly from online user
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Power7Shop 2018

Online Advertising

Client: USUN dgUPINSTU ULWUSA DIQ
Campaign : Online Media

Objectives: Create brand awareness

What we do :
- Banner Ads
- Online Advertising (Facebook Ads)
- Advertorials on web

- Promote post on Facebook page

Campaign result:
Reached more than 3,000,000 Reach in 3 Months
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Objectives:

Maintenance Bioveggie Facebook Fan page, Create
awareness and understanding of the product and gain
new consumer through online media content and
advertising

What we do:

Facebook Maintenance

Video Clip D,l.Y (How to do it yourself at home)
Info graphic — Understanding of the variety of
product

Online Advertising ( Facebook Ads & Google Ads)
Banner Ads Creative Design

Web board Seeding in potential customer group
Advertorial on website
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Obijectives:

Create awareness and drive lead
(Potential customer) to register page

What we do:

Online Advertising (Facebook Ads &
Google Ads)
Creative Banner Ads and Ad Text

Campaign result:

Generate 1,000 Leads in 6 months



The Strand Thonglor 2018

Online Advertising

Client: The Strand Thonglor

{E STRAND '

Campaign : Online Media Maintenance & report
Objectives: Create Brand awareness

THE STRAND What we do :
. - Creative & Production VDO

- Online Advertising ( Youtube Ads & Google Ads)

- Advertorial on web

Campaign result:
Create 1,000 Leads in month
Reached more than 30,000 Clicks to website
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FybridCloud
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SO, PR Online
Y . Client : Internet Thailand
: ag;ng%‘:]m A . : Campaign: Promote VM, HPE

Hybaid Cloud
Objectives: Drive traffic to website

What we do:
Manage ads on Facebook, GDN and SEM

Campaign result:

. Increase traffic to website 5,000
aqduuoalou’ times/month (3 months
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Frost Pattaya
PR Online

Client: Frost Pattaya

Campagin: “Frost magical moment” Photo
contest

Objective:
Create awareness and buzz thru activity — Frost magical
moment

What we do:

Create activity and invite influencer to join this
activity as well

Campaign result:

More than 200 is number of user who join this
activity

Reached more than 200,000 followers from 20
influencers to create awareness




ellips’

Ellips Dry Shampoo

PR Online

Client : Ellips (Malee Group)

Campaign: “PR Online — Awareness”

Objectives: Brand Awareness and product
understanding

What we do:
Influencer review Product

Campaign result:

Reached more than 2 Mil. People
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Siam Discovery
PR Online

Client: Siam Discovery

Campagin: “Siam Discovery - Soft Launch”

Objective:
Create awareness of shopping center thru influencer
experience

What we do:

Invite 700 Influencers to Siam Discovery on pre-
opening date

Campaign result:

Reached more than 500,000 followers from 100
unique influencers and buzz on social media
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Objectives:

TENT LAY

Design a new website to fit with the use of Thai
people
What we do:

Create Website
Website Maintenance




SMPLe

Siam Motors Parts

Objectives:

Design a new website to fit with the use of Thai

EXEDY people
What we do:
Create Website

Website Maintenance




Objectives:

Promote the film, mnumﬁﬂgan, using the online
channel, using viral images and video clips.

What we do:

Facebook Maintenance

Info graphic — Understanding of the variety of
product

Online Advertising ( Facebook Ads & Google Ads)
Banner Ads Creative Design

Web board Seeding in potential customer group
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Objectives:

Promote the film, 7 days , using the online channel,
using viral images and video clips.

What we do:
Info graphic — Understanding of the variety of

e =- e product
- 1 Online Advertising ( Facebook Ads & Google
e A & Ads)
R 19 NSO v b L Banner Ads Creative Design
Web board Seeding in potential customer
group
s
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Objectives:

Create brand awareness among target group
and increase tourists to Changchill.

What we do:
Online Advertising (Google Ads)
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Objectives:

Gifts for customers who have reached their target purchase
amount.

What we do:
Calendar 2020 Photo Shoot




CREATIVE
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VIDEO PRODUCTION
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LET’s LEARN MORE ABOUT WHAT WE CAN DO
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Panasonic

A Better Life, A Better \
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Panasonic

A Better Life, A Better World
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VIDEO PRODUCTION

W ONLINE
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LET’s LEARN MORE ABOUT WHAT WE CAN DO
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https://www.facebooak.com/Power7shop/videos/559735004547944



https://www.youtube.com/watch?v=rG5niBZHjfY
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VIDEO PRODUCTION

2tair  INTERVIEW / SCOOP

LET’s LEARN MORE ABOUT WHAT WE CAN DO
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LET’s LEARN MORE ABOUT WHAT WE CAN DO



EVENT
Z00 PARTY




EVENT
TIGERPLAST

Ankle Support
3 Event Locations
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LET’s LEARN MORE ABOUT WHAT WE CAN DO






WEBSITE: https://evplaza.com

LD 9t

Women

57.B3% of Toml users


https://evplaza.com/

OUR TARGET
AGES

25-34
35-44

45-58

GENDER

79%
Male

21%

Female
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https://docs.google.com/spreadsheets/d/10tsnAG3bKVrQBo2jtvujkzAVYqVASU7GY0Ecsocenpk/copy
https://www.tiktok.com/@evplazaofficial
https://www.youtube.com/channel/UCyEccpUDP6IjsVBDIsaiZuQ
https://www.facebook.com/evplazaofficial
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https://web.facebook.com/evplazaofficial/videos/?ref=page_internal
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https://www.facebook.com/evplazaofficial/videos/624091048630557
https://www.facebook.com/watch/110409746982988/738541823781944
https://www.youtube.com/@evplaza3134
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https://www.facebook.com/evplazaofficial/videos/651366185978341
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